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Level 5 – The Scholar Pathway

Learners at this level have identified an interest in pursuing public relations at the scholarly level, involving a higher level of research, theory and discourse.
Learners here are looking for a career in academia rather than as managers of the PR function. While important to note this pathway
in this document, there are currently a limited number of Canadian-based opportunities in this track. Therefore, the report will only offer a limited response to
program and outcome-based learning.

Program Outcome 1: To develop original thought on Canadian PR and CM through research, analysis, and teaching

Program Outcome 2: To articulate public relations and communications management as a distinct scholarly discipline

Program Outcome 3: To integrate knowledge and perspectives from multiple relevant disciplines to deepen and broaden understanding of public relations
theory and practice

